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But Internet Usage is Changing: 
Social Networking

Alexa Global Internet Traffic Rankings
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Traffic rank is based on three months of aggregated historical traffic data from Alexa Toolbar users and is a combined measure of page views / users (geometric mean of the two quantities averaged over time).

(1) Rankings as of 12/31/05, excludes Microsoft Passport; (2) Rankings as of 11/06/07

Source: Alexa Global Traffic Rankings, Morgan Stanley Research
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Internet Unabated

Social Networking Location:User Generated Content

Source: ComScore World Metrics

>300M Unique Global Visitors
84% Y-on-Y Growth
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Facebook: 
June õ07: 52M unique visitors, 
June õ08: 132M unique visitors



Users Want to Take These Experience with Them



Users Want to Take These Experience with Them

2 to 1 Preference for Full Internet
vs. Limited Internet
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Growth Fueled by Mobile Internet
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